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CASE STUDY

Developing an
Engaging Brand
for VIVA Brewery

Discover how we transformed a small,
backyard craft brewing operation into
San Antonio’s #1 selling craft beer. VIVA Brewery



A homegrown beer brand is turned into a
Texas sensation with powerful branding
developed by DGTL Agency!
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VIVA BREWERY CASE STUDY

The Problem:

Creating a strong brand identity that
resonates and engages with the overall
Texas beer market while retaining the
San Antonio craft beer influence that
VIVA was founded upon.

The Solution:

With DGTL Agency’s experience,
through concept development and
data-led engagement strategies, we
were able to develop and implement
a true-to-roots branding that Texas
residents fell in love with.

Now on the shelf at over 50 retailers
including H-E-B, Spec’s, and Total
Wine, VIVA Brewery has the brand to
back up their brews.
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VIVA Brewery started as a shared
hobby between neighbors who
wanted to brew high-quality yet

approachable craft beer. Over time, e ST

they developed the flavors and gained

inspiration from their beloved

hometown of San Antonio. Industry:
Beer & Beverage

Brew days turned into gatherings with

friends and family. After a short time, Company Size:
they began sharing their brews in local Small (2-10 employees)
community events. Realizing the
potential of their brews, they set out Location:
to develop the vision of the VIVA San Antonio, TX
brand with the help of DGTL Agency.

Use Case:

Develop a Strong
and Engaging

Brand Identity
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Hazy IPA

Fast-forward to the present; VIVA has a
fleet of custom-wrapped delivery and
event vehicles, print advertisements in
some of the most popular local
magazines, engaging online strategies
and new limited seasonal brews.

Brand development is a continuous
effort, and DGTL Agency provides the
ability to strategize, develop and
implement branding in a scalable and
engaging way.
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Partnership History

VIVA Brewery and DGTL Agency have been
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working together since 2019.

Timeline:

- 2019: Brand established, first brew
designs, website launch, kickoff
event, monthly social media
content, BPO engagement services.

» 2020: Shift to turnkey design Major projects:

services and adjusted marketing

goals due to pandemic sales. . Can & Tap Handle Designs

« 2021: Focused on high-level + Agile workflow for various manufacturers
marketing strategy, point-of-sales » Website Project
materials for vendors, and new « Car & Van Wraps
seasonal lineup. + Merchandise Design

+ PR Assistance

- 2022: Finalization of seasonal lineup . Press Releases

marketing, refreshed point-of-sales . Media Pitching
material designs to support distributor . Ongoine Point-Of-Sales Desion
switch, updates to current can and tap going g

handles, merchandise line designed for » Email Marketing Campaigns
consumers and events. + Influencer Marketing
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VIVA

San Antonio Brewery
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San Antonio Brewery

#BORNINSA LIMITED SEASONAL RELEASE BREWED WITH REAL MEXICAN VANILLA
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Billboard Ad Fiesta Medal
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Ford Transit Van

Semi Trailer
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Business Impact

Over On Tap at Over

3.5k 100

story pickups for regional bars and restaurants
media coverage across Texas
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Want to take your brand
identity to the next level?

wil

Visit agency.dgtlsuite.com
to get started!



