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)Navigating
the Ocean
of Content
with DGTL

Agency

See how this startup venture grew

their brand awareness on and FishFace Streams Inc.
offline at scale.



Streaming Aggregator Client is Born and

Homegrown with DGTLsuite and DGTL Agency
at Every Step.

“Every day we will work to aggregate the world of sports entertainment
into the ultimate guide that fans can trust"

We combine all the most popular streaming services for intuitive search
and discovery of the most popular movies, shows, and sports.

The Problem:

Create a brand that captures the
attention of their target audience while
differentiating themselves from the
competition with a unique digital-first
marketing strategy.

The Solution:

With DGTL Agency's experience,
through research and digital strategy
consulting, we were able to design and
develop their entire brand identity,
website, investor documents, pitch
deck, app iconography, and marketing
materials within their first 90 days with
us. A tailored social media content
strategy was applied to facilitate
high-velocity content published
through our software, the DGTLsuite.
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FishFace Streams is a personalized, fun,
and secure platform that elevates the
streaming experience; FishFace is your
personalized tool to navigate the ocean of
content out there. What sets FishFace
apart from other streaming aggregators is
that it is a customizable and interactive
sports hub where fans can be part of the
game.

After the first Branding Workshop Meeting
with Dana of FishFace Streams in Q3 of
2021, we have since created their entire

X FISHFACE

STREAMS

Industry:
Software & Technology
(Entertainment)

Company Size:
Small (2-5 employees)

brand identity, from the FishFace man Location:
logo and trident, to the colors, fonts and Texas, USA
graphics used in all social media posts,

email campaigns and marketing efforts. Use Case:

Create a Brand Identity

Use Social Media to Scale
Content Ideation

Sales and Marketing Strategy

The result of that meeting can be
summarized in our FishFace Streams
Brand Guide. From all that we gathered we
were able to create a mission statement:
“Aggregate  the world of sports
entertainment into the ultimate guide that
fans can trust.” upon which we have
continued to exemplify.

We have created electronic media kit

plans, press releases, a client brief that

summarizes everything you need to know

about the brand and company, and even

launched and scaled their social profiles from the ground up for LinkedIn, Facebook, Instagram, and
Twitter, on which we have (to date) released over 300 pieces of original content.

Since our first post in mid-February of 2022, we have not slowed down one bit; we are now averaging
about 80 posts per month (20 per social channel) of original branded content.

We created the FishFace website from the ground up as well, using the branded colors and images we
created from our various strategy sessions to make a fun, slick and sporty website that maintains the
brand mission and vision statements.

Our company manages and oversees all digital community engagement, creates monthly reports
showing continuous growth and analyzing data; breaking down what continuous to work well and what
we can do to elevate the brand further. In addition to standing monthly social media content and digital
strategy, we offer a 25 hour per month retainer for developing marketing materials and any additional
creative deliverables the FishFace team needs.
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Under Construction

Coming Soon

Then...
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FISHFACE

Navigating the
ocean of content

Find the Game, TV, or Movies

STREAMLINING
THE OCEAN
OF CONTENT

video
A

(A0 FISHFACE
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Hello [name] - I'd like to personally welcome you to the
huddle as the newest member of the FishFace team. Yes,
this email is really from me, not just a corporate nobody.

We're a family run business, so it really means a lot to us
that you gave us a chance.

We don't want you to feel like a rookie on
draft day, so keep reading to get in the
game like a seasoned pro 4=

Get in the huddle: Start by downloading the mobile app for Android
orios. ine the Firestick or AppleTV apps either.

Stick with us, cause we're here for you.

Check out our helpful tips videos on social media.

Setup profiles for the whole gang, including

FAQPage

's finally game time!

Our app has launched!

Create your personalized account to start
streamlining the ocean of content today!

Download for iOS, iPad, Apple TV and iPod Touch
& App Store

Let us know how we're doing so far by emailing us at

FISHFACE

fishfacestreams.com
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FISHFACE

338

< FishFace Streams e H ow DI D
poss Abow Vidos e+ YOUR TEAM
DO IN THE

FishFace Streams
Sep23-Q

The FishFace Streams app is here to bring your
stress-free browsing, sports betting, trending
movies, shows, and MORE! Download tod... See more

FISHFACESTREAMSAPP ) FISHFACE
< Posts

@ fishfacestreamsapp

FISHFACE

Who do you FishFace with?
SOME

Ren‘embef-rhe If.._ Memonaf

' N
[J comment G Share .

Wews  Wwkmipicn  Wotifications -

MOWES, TV, SPORTS BETTING, AND MORE

Qv N

1 like
fishfacestreamsapp FishFace wants to know who

=
you're streamlining the ocean of content with! Let us .F.'s".rncf
know where you stand by dropping a comment... more

@ fishfacestreamsapp

< FISHFACESTREAMSARR

Posts oW EUEB MEN'S

o - “FINAL
S FOUR.

NEW ORLEANS =/

DO YOU HAVE AN ASPIRING
< FishFace Streams [~ N} ATHLETE IN YOUR HOUSE?

About Videos

@ FishFace Streams

Naw 28 - @

It's obvious we love movies, But who has the best |

takes on movies?

» Se€ o . FISHFACE
oQav A

.
3 likes
fishfacestreamsapp Give your aspiring athletes the a I n g a

inside edge by showing them how the pros do it. usung
the parental controls, you manage the age... E

Posts More =

Who is your favorite

movie reviewer? .
fishfacestreamsapp

A Q ® 6

Create an Account & Sign Up

fishfacestreams.com
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In-App Badge Designs

In-App Icon Designs
@ e‘h

| o
s @

TV App Icon
Design
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Social Media Growth:

(February 15,2022 — May 15, 2022)

Over Over

330+ YAV

FishFace fans (and growing fast!) total fan engagement rate
across all social media platforms in first three months of launch!

During this time period there were:

2,100+ 3,500+ 2,800+ 1,400+

TW|tter impressions L|nkedln impressions Facebook impressions Instagram impressions

Overall volume by channel:

How many users engaged with FlshFace on social media

Average Volume by Day

" 47.50% 961+

© 29.11%

@ Instagram ’ . 328 +
16.34% '”2§§5ages
LinkedIn ==
7.050/0 outbound messages
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Total Audience Growth by Channel:

(February 15,2022 — May 15, 2022)

Profile Visits Engagment Rate Followers

Feb Mar Apr May Feb Mar Apr

Reach grew by 1,777%
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Page visits grew by 467.33%

Profile Visits Engagement Rate Followers
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Engagement Rate grew by 279.25%

50.008

Profile Visits Engagement Rate Followers

Feb Mar Apr May Feb Mar Apr May

Followers grew by 739.29%
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Want to take your digital
presence to the next level?

Visit agency.dgtlsuite.com
to get started!






