Digital Strategy & Social Commerce Becomes a Mane- According to
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For more than fourteen years the Texas Hill Country horse facility hosts a 35-stall barn, which includes, a of

climate-controlled tack room, five grooming areas, two wash racks with hot water, a kitchen, and a 1500 sq. the country making a

ft. tack shop stocked with the best and highest quality riding gear and apparel. Adjacent to the barn are purchase on social
roomy paddocks, three lighted arenas (hunter, jumper and dressage) and a round pen. media.

“We knew we had customers by
the growth of our social
audience. But being out in the
Texas Hill Country in a barn
hindered our foot traffic.
DGTLAgency’s entire strategy
from digital marketing to social
media to social commerce
improved our tack store sales
and the facility’s revenue.”

CHALLENGES OBJECTIVES

SOLUTION with DGTL Agency and DGTLsuite’s proprietary SaaS platform
provided a streamlined process to manage content, engagement and development of a
landing page to convert high quality leads from social into new and current customers.
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